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SOCIAL MEDIA

ARKETINE

Herearea few examples of video content I have Imed or edited that resulte in rap|d growth of the channel
by reaching new audiences and matching contemporary criteria of the Instagram algorithm. They now have
“over 2M WETS collectlvely Over18 months I managed to increase the Pivot NZ followi ng by over1000%.

Your reels

s View nsights
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2 gl oudo. phaicrel
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@, Likod by ryan._Ristings an890,851 others
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SOCIAL MEDIA

- CONTENT: Inone month, these four videos managed to reach over 11million people,
with an average engagement rate of 16%. The average for brands on IG in 2024 was 2%.
Nice! You've reached 1,142,248 :

: Nice work! Your recent reels have
accounts who aren't following you

received 258,711 interactions

you reach new audie
Continue creating engaging reels like these to reach

new audiences.

TIKTOK: | createc
10 months

Key metrics

Video views Total play time

59816 137h:15m:40s

@pivotcyclesnz X % Average watch time Watched full video

67 136K 304.6K X LIy 77 15.6%

Edit profile Share profile N S New followers

445

Official TikTok account for




GRAPHIC DESIGN

Engaging video thumbnails have helped to not only grow various channels, but also increase the
aesthetic of the profile, while making the content mix more navigable.

! ’V ADVICE ON I \ Q Wrc(' @ mororAKer

SPONSORED PrvaTEER e I
f ~ TOPRO s
FEL : £ _: ‘!“"“‘"‘g‘.?"""e A : HOW TO 3
“THE FICHS I CAASSE COMPLUACE ¥
WEB’_EANNERS -
w5 SwitchbladeVa
Launch:

This banner was

*  designedasone of
. multiple options for
retailers to update
their websitesaround .
- thelaunchofthe :
al) Switchblade V4.

New Dealer Launch:
=Se s s When Cyclezone
Rotorua becamea

| Pivot dealer this

| website banner was
il createdtopromote -
the brandsarrivaland
inform customers.

WE'RE TI'IE NEW HOME OF PIVOT C"I"GLES FDR IIDTORI.IA!




PRINT ADVERTISING

PRINT ADS/SPOKE MAG / SHUTTLELT
For the launch of the Shuttle LT, | designed a
al-page ad for SPOKE mtb magazine.
Adapting imagery provided by Pivotand

\ designing additional assets for multiple
digital touchpoints.

= i

SPOKE MAG S
Established 2001, SPOKE is published three
times per year and aims to provide high-
" quality, innovative content focusing on

- mountain biking, both locally and
internationally.




GRAPHICS & SIGNAGE

A2 CORFL / W 'ALLSPORTS CHRISTMAS CARD

This project was to grow the email subscribers fol A Christmas card from Allsports Ltd to i
..Mondraker at Crankworx. The below designwas - it’s suppliers and customers.

“done on A2 Corflute and displayed at the expo.

W monorAxer

GOOD LUCH!

DEALER WINDOW STICKER
Launching
-Mondraker
"involved store
- fitouts for key SALES, DEMO, & RENTAL
dealers. Thisone ASK INSTORE FOR DETA

is displayedin HREFINEDBYRACING
GraV|ty Nelson, = om emmmsm

@ mornorAaxer

These large metal §
display prints

- were made
“initially for the
brand launch but

" retailers and for
~Crankworxonthe
:‘Mondraker stand.




VIDEOGRAPHY

hilst not beinga prbfessbnal videographer or phdtogrépher I have had success with some short-
form wdeo prOJects lam currently taking addmonal tralnlng to |mprove my skllls and knowledge

ATHLEI'EINTERVIEWS ) < ' REELEDITS oot b G SHOTONIPHONE

@ pivotcyclesnz

. pivoteyalzs Set sideways like pivotcyclesnz Did someone

.+ @bern;
v 4700+

pivatcEclesnz #newbikedai for

Q pivotcyclesnz @ pivotcyclesnz

8 TIPS FOR o oI
BETTER =
CORNERS
FT:

pivotc: mondtaker_new zealand




PHOTOGRAPHY




PAID ADVERTISING

Y AV " 5y m RRP: $25,995
CYCLES
CARBON

g, FITPOMM/RIIESMM
=

&-PISTON 2123/203

SHUTTLE LTLAUNCH/GOOG EADS/META

" Website and social display advertising was key part of the SH UTFLE LT launch campalgn and a
variety of assets to suit different placements were developed. The goal was to increase website
trafficand put pt ople in touch W|th their local dealer

CONTACT YOUR LOCAL PIVOT DEALER 8 F i

"'""“"“” _ h\’/ L

CAMPAIGN EXE

| thoroughly enJoy
the process of
marketing strategy,
creative designand
optimisation across
" different platforms
e and medlums




META ADS

A FREELANCE
= MARKETING
M SERVICES

METAADS
| have created ads for a variety of purposes including, driving engagement, website visits, local event
responses, and more.

Link Clicks @ 1,270 Cost per Link click
$0.16

Similar to athers
Reach © 15185 INDUSTRY STD

Activity

Link clicks
I

Landing

SELECTED ANALOGUE
AND E-BIKES IN STOCR®®

I Q v Seeall
The above ad was created to drive website traffic to the Pivot

NZ page for the 2023 Winter Sale. While it's hard to directly

attribute resulting sales, the ad did drive over 1200 site visits.

G;-

Reach | Results 71 PERFORMANCE

15,185 1,270

WEBSITE VISITS

CONVERSATIONS
STARTED

ENGAGEMENT

1.5% Industry Standard.
WordStream, 2024




EMAIL MARKETING

This email was to Pivot New Zealand consumers around the ne PiVOt SW|tchblade and also brand i
.news, driving traffic to the website. Click through rates below:

WHAT'S NEW?

! " ALL-NEW. ALL FAST. RAW FUN. l E ey E

e siages
peoen i 2
iy v/ \

L b B A RUNSIN
THE FAMILY

516,995 ===

FIND MY LOCAL DEALER

OPEN RATES

2024 WEBFX E-COM INDUSTRY STANDARD- AVERAGE OPEN RATE: AVERAGECTR:



GRAPHIC DESIGN

FREELANCE
MARKETING
SERVICES

Kqlih 2

GRAPHIC DESIGN.EXAMPLES

o . menommen
r Y S
S5 =
e
' B A Y w5 SAVE UP 10 53000
CYCLES

CRANKWORX
ROTORUA

PIVOT FACTORY RACING - ATHLETE SIGNING

1-2PM PIVOT TENT, EXPO 04.03.25

GO FASTER, 8 NOW, GO FURTHER.

ALL OUR DUNE MODELS NOW INCLUDE A
'EBER 750MN BOCEH RAMGE £ AFENDER

MONoDRAKER

MEW: ENIOY UP TO 650W OF RANGE!

STA
E Jirtlej \‘°“" 2

WIN



REFERENCES + CONTACT

Sara S
Marketlng Manager Al[sports Ltd.

“Josh provided professionally presented and well-thought-
through social and email campaigns that delivered the results

we were looking for. His strategic approach, attention to detail,

~and ability to adapt to our needs made a significant impact on

~our engagement and overall success. | would highly recommend
Josh to any team seeking a skilled and reliable marketing

professional who consistently delivers high-quality work.”

GET IN TOUCH

+447960077874

actionsportsmarketingco@gmail.com

www.linkedin.com/company/actio
n-sports-marketing-co



https://www.linkedin.com/company/action-sports-marketing-co/?viewAsMember=true
https://www.linkedin.com/company/action-sports-marketing-co/?viewAsMember=true

